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Abstract
It is widely accepted that corporations have economic, legal, and even social roles. Yet the political role of corporations has yet to be
fully appreciated. Corporations and Citizenship serves as a corrective by employing the concept of citizenship in order to make sense of
the political dimensions of corporations. Citizenship offers a way of thinking about roles and responsibilities among members of polities
and between these members and their governing institutions. Crane, Matten and Moon provide a rich and multi-faceted picture that
explores three relations of citizenship - corporations as citizens, corporations as governors of citizenship, and corporations as arenas of
citizenship for stakeholders - as well as three contemporary reconfigurations of citizenship - cultural (identity-based), ecological, and
cosmopolitan citizenship. The book revolutionizes not only our understanding of corporations but also of citizenship as a principle of
allocating power and responsibility in a political community.
Language
Place of
Publication
Publisher

English
Cambridge, U. K.
Cambridge University Press

Number of pages 250
ISBN (Print)
DOIs
Status

Fingerprint
corporation
citizenship
responsibility
Society
Social Role
cultural identity
stakeholder
citizen

9780521848305
10.1017/CBO9780511488542
Published - 1 Jan 2008

community
economics

Cite this
Apa
Standard
Harvard
Vancouver
Author
BIBTEX
RIS
Crane, A., Matten, D., & Moon, J. (2008).Corporations and Citizenship: Business, Responsibility and Society. Cambridge, U. K.:
Cambridge University Press. https://doi.org/10.1017/CBO9780511488542
Corporations and Citizenship : Business, Responsibility and Society./ Crane, Andrew; Matten, Dirk; Moon, Jeremy.
Cambridge, U. K. : Cambridge University Press, 2008. 250 p.
Research output: Book/Report › Book
Crane, A, Matten, D & Moon, J 2008, Corporations and Citizenship: Business, Responsibility and Society. Cambridge University Press,
Cambridge, U. K. https://doi.org/10.1017/CBO9780511488542
Crane A, Matten D, Moon J. Corporations and Citizenship: Business, Responsibility and Society. Cambridge, U. K.: Cambridge
University Press, 2008. 250 p. https://doi.org/10.1017/CBO9780511488542
Crane, Andrew ; Matten, Dirk ; Moon, Jeremy. /Corporations and Citizenship : Business, Responsibility and Society. Cambridge,
U. K. : Cambridge University Press, 2008. 250 p.
@book{df7a9dd8300a47e2975ce51e08897034,
title = "Corporations and Citizenship: Business, Responsibility and Society",
abstract = "It is widely accepted that corporations have economic, legal, and even social roles. Yet the political role of corporations has
yet to be fully appreciated. Corporations and Citizenship serves as a corrective by employing the concept of citizenship in order to make
sense of the political dimensions of corporations. Citizenship offers a way of thinking about roles and responsibilities among members of
polities and between these members and their governing institutions. Crane, Matten and Moon provide a rich and multi-faceted picture
that explores three relations of citizenship - corporations as citizens, corporations as governors of citizenship, and corporations as
arenas of citizenship for stakeholders - as well as three contemporary reconfigurations of citizenship - cultural (identity-based),
ecological, and cosmopolitan citizenship. The book revolutionizes not only our understanding of corporations but also of citizenship as a
principle of allocating power and responsibility in a political community.",
author = "Andrew Crane and Dirk Matten and Jeremy Moon",
year = "2008",
month = "1",
day = "1",
doi = "10.1017/CBO9780511488542",
language = "English",
isbn = "9780521848305",
publisher = "Cambridge University Press",
address = "UK United Kingdom",
}
TY - BOOK
T1 - Corporations and Citizenship
T2 - Business, Responsibility and Society
AU - Crane, Andrew
AU - Matten, Dirk
AU - Moon, Jeremy
PY - 2008/1/1
Y1 - 2008/1/1
N2 - It is widely accepted that corporations have economic, legal, and even social roles. Yet the political role of corporations has yet to
be fully appreciated. Corporations and Citizenship serves as a corrective by employing the concept of citizenship in order to make sense
of the political dimensions of corporations. Citizenship offers a way of thinking about roles and responsibilities among members of
polities and between these members and their governing institutions. Crane, Matten and Moon provide a rich and multi-faceted picture

that explores three relations of citizenship - corporations as citizens, corporations as governors of citizenship, and corporations as
arenas of citizenship for stakeholders - as well as three contemporary reconfigurations of citizenship - cultural (identity-based),
ecological, and cosmopolitan citizenship. The book revolutionizes not only our understanding of corporations but also of citizenship as a
principle of allocating power and responsibility in a political community.
AB - It is widely accepted that corporations have economic, legal, and even social roles. Yet the political role of corporations has yet to
be fully appreciated. Corporations and Citizenship serves as a corrective by employing the concept of citizenship in order to make sense
of the political dimensions of corporations. Citizenship offers a way of thinking about roles and responsibilities among members of
polities and between these members and their governing institutions. Crane, Matten and Moon provide a rich and multi-faceted picture
that explores three relations of citizenship - corporations as citizens, corporations as governors of citizenship, and corporations as
arenas of citizenship for stakeholders - as well as three contemporary reconfigurations of citizenship - cultural (identity-based),
ecological, and cosmopolitan citizenship. The book revolutionizes not only our understanding of corporations but also of citizenship as a
principle of allocating power and responsibility in a political community.
UR - http://www.scopus.com/inward/record.url?scp=84927120202&partnerID=8YFLogxK
UR - http://dx.doi.org/10.1017/CBO9780511488542
U2 - 10.1017/CBO9780511488542
DO - 10.1017/CBO9780511488542
M3 - Book
SN - 9780521848305
BT - Corporations and Citizenship
PB - Cambridge University Press
CY - Cambridge, U. K.
ER -

Access to Document
10.1017/CBO9780511488542
Link to publication in Scopus
http://dx.doi.org/10.1017/CBO9780511488542
Powered by Pure, Scopus & Elsevier Fingerprint Engine™ © 2019 Elsevier B.V.
We use cookies to help provide and enhance our service and tailor content. By continuing you agree to theuse of cookies
Log in to Pure
About web accessibility
Corporate Citizenship. In the 1980’s a new term entered the glossary to describe the business-society relationship. ‘Corporate
Citizenship’ now appears frequently in the business and academic literature. Multinational corporations are both local and global actors
whose rights and responsibilities across national boundaries implied an analysis of hyper norms.[7] The U.N. Global Compact where
multinational corporations voluntarily commit to a set of principles in the areas of environment, labour and human rights values and
principles which gives a human face to the global market and aspire to overcome imbalances. between the economic, social, and
political realms.[8]. Corporate Social Responsibility and Corporate Citizenship. KEY WORDS: corporate social responsibility, corporate
responsiveness, corporate citizenship, stakeholder manage ment, corporate social performance, issues management, sustainable
development, the common good. Introduction. Since the second half of the 20th century a long debate on corporate social responsibility
(CSR) has been taking place. 3. A fourth group of theories understands that the relationship between business and society is embedded
with ethical values. This leads to a vision of CSR from an ethical perspective and as a consequence, rms ought to accept social
responsibilities as an ethical obligation above any other consideration. We can term this group ethical theories. Birch, David. 2001.
“Corporate Citizenship: Rethinking Business beyond Corporate Social Responsibility.” In Andriof, and McIntosh, 2001a. Boman, J.
1996. “Research in Corporate Political Action: Integration and Assessment.” Business and Society 36(1): 32–72. Gramlich, J. D., and
Wheeler, J. E.. 2003. “How Chevron, Texaco, and the Indonesian Government Structured Transactions to Avoid Billions in U.S. Income
Taxes.”

Corporate Social Responsibility (CSR) is a hot issue among companies and CEOs like talking about what their company gives back to
society. CSR encompasses an organization's commitment to behave in an environmentally sustainable manner while honoring the
interests of its stakeholders.Â Stakeholders are beginning to challenge corporations to start social responsibility roles.Â Business is a
part of society: Business and society are benefited when there is a symbiotic relationship between the two. Society gains from economic
development and from the employment opportunities and business benefits through the workforce and the consumers provided by
society.

